Econometric Analysis of Demand:
Application to Attendance at Sporting Events
October 23-27, 2017
10:15-11:45 and 14:00-15:30

Dennis Coates

coates@umbc.edu

This course will focus on estimation of demand with special emphasis on demand for
attendance at sporting events. The goals of the seminar are to familiarize students with the
methods and the issues in demand estimation, to introduce students to studies of attendance at
sporting events, and to demonstrate the wide range of topics addressed in the attendance demand

literature. Students will read an array of attendance demand studies covering a variety of sports.

Students are expected to come to class ready to participate in discussion and to answer

questions about the starred (*) articles in the Course Schedule below.

The course grade will be based on an essay of no more than 4000 words, references
excluded, and 3 (out of 5) 200 word “reflections” on the materials from a class day. The essay
will count 70% and the reflections 30%. The reflections are to indicate your own thoughts,
reactions or summaries of the material from a given class day. They are very short, so the

students will write them overnight and submit them at the next class.



Course Schedule

Monday, October 23: Morning session - Introduction: (*Rottenberg 1956; Neale 1964; Borland

and Macdonald 2003)

Afternoon session — Early work: (Demmert 1973; *Noll 1974; Siegfried and Eisenberg 1980;

Knowles, Sherony, and Haupert 1992)

Tuesday, October 24: Morning session — Endogenous prices; issues with income: (*Coates and

Harrison 2005; Hong, Mondello, and Coates 2013)

Afternoon session — Stars, Roster turnover, Discrimination: (Berri, Schmidt, and Brook 2004;

*Kanazawa and Funk 2001; Kahane and Shmanske 1997)

Wednesday, October 25: Morning session — Novelty effect: (Clapp and Hakes 2005; *Coates and

Humphreys 2005; Feddersen, Maennig, and Borcherding 2006)

Afternoon session — Outcome uncertainty: (Coates and Humphreys 2012; *Coates, Humphreys,

and Zhou 2014)

Thursday, October 26: Morning session — TV: (*Fizel and Bennett 1989; Forrest, Simmons, and

Buraimo 2005; Alavy et al. 2010)

Afternoon session — Time-series approaches: (Schmidt and Berri 2001; *Lee 2006)

Friday, October 27: Morning session — Demand systems: (Allan and Roy 2008; *Deaton and
Muellbauer 1980) Afternoon session — Demand systems: (*Humphreys, Ruseski, and Yang

2013)
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